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The Wren Project supports people living with autoimmune disease,
offering a unique peer support community and compassionate listening.
We rebuilt their website to improve accessibility, user experience and
storytelling, ensuring that visitors could easily understand and engage
with their mission.

Our work covered:

¥ Website redesign and technical rebuild
) Improved navigation and content structure

) Integration of donation and volunteer pathways

¥ Social and Google Ads to drive awareness and participation

The result was a clear, user-friendly website and a digital campaign that
increased engagement and visibility among those seeking support.
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Southend Creatives is a community-driven initiative connecting artists, makers
and local businesses. We helped shape their brand identity and designed a
vibrant website that reflects their creative energy and inclusive ethos.

Our work includes:

Brand identity development and visual guidelines

Logo design and colour palette creation

Website design and build with directory functionality

Content and messaging to encourage community collaboration

The new brand and website provided Southend Creatives with a cohesive
visual presence and a digital home for their growing creative community.

Our work included:
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Care City CIC works across health and social care to test, develop and scale
innovation that supports better ageing. We worked with the leadership

team to refine their positioning and refresh their visual identity to better
reflect their purpose and future direction.

Brand positioning and messaging workshop
Audience and stakeholder mapping

Updated brand identity and visual guidelines
Revised logo, typography and digital templates

The updated brand aligns Care City’s image with its reputation as a forward-

thinking social enterprise driving positive change across health and care.
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